
 

 

 
 U S E R  E X P E R I E N C E  D E S I G N E R  

&  A D V E N T U R E  A R C H I T E C T  

C O N T A C T  

E D U C A T I O N  

E X P E R I E N C E  

U X  D E S I G N E R  S U V I E  ( C O N T R A C T )  
M a r c h  2 0 2 0  –  A p r i l  2 0 2 0  

• Redesigned the onboarding and meal selection process 
to address user complaints and facilitate customer 
conversion. Conducted competitive analysis, user 
interviews and created high-fidelity prototypes. 

 
U X  D E S I G N  F E L L O W  G E N E R A L  A S S E M B L Y  
F e b r u a r y  2 0 2 0  –  A p r i l  2 0 2 0  

• Completed 400+ hour immersive program in User 
Experience Design. Key projects included: 

• HBONow served as lead UI designer of the app’s 
redesign and introduction of new social features. 

• Black Ink redesigned the gift shop’s website in order to 
introduce e-commerce functionality and replicate the 
store’s unique offline experience. 

 
A D V E N T U R E  A R C H I T E C T  F R E E L A N C E  
M a y  2 0 1 6  –  J a n u a r y  2 0 2 0  

• Crafted and over 30 multi-day travel itineraries for 
various groups, individuals, and companies. 

• Forged partnerships with established online travel 
agencies including TripAdvisor, AirBnb and Viator. 

 
D I G I T A L  M A R K E T I N G  M A N A G E R  B I R E  B O S T O N  
M a y  2 0 1 2  –  A p r i l  2 0 1 5  

• Curated strategic inbound marketing materials catered 
to the local Boston market. 

• Increased number of unique website visitors by 300% 
over a four-month period. 

• Elevated engagement with clients online, resulting to 
12% spike in sales and closings. 

 
M U L T I P L E  P O S I T I O N S  R O C K W E L L  L A N D  
B u s i n e s s  U n i t  H e a d  O c t  2 0 0 8  –  J u n  2 0 1 0  
M a r k e t i n g  M a n a g e r  M a y  2 0 0 8  –  O c t  2 0 0 8  
M a r k e t i n g  A s s o c i a t e  J u n  2 0 0 7  –  M a y  2 0 0 8  

• Managed daily operations of six cinemas with a 
maximum seating capacity of 1,676 and a staff of 60. 

• Orchestrated theater snack bar rebranding project, 
resulting in 26% YoY increase in sales. 

• Co-designed Everyday Smiles, a secondary CRM 
program that increased weekday foot traffic by 35%.  

• Responsible for conceptualizing and implementing over 
40 tactical & strategic mall-initiated events. 

B A S E D  I N  B O S T O N ,  M A  
P E R M A N E N T  R E S I D E N T  

617 755 2017 

hello@aluisreyes.com 

www.aluisreyes.com 
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E M E R S O N  C O L L E G E  
M . A .  I n t e g r a t e d  M a r k e t i n g  

C o m m u n i c a t i o n s ,  C l a s s  o f  ‘ 1 2  

A T E N E O  D E  M A N I L A  U N I V E R S I T Y  
B . A .  I n t e r d i s c i p l i n a r y  
S t u d i e s ,  C l a s s  o f  ‘ 0 7  

S K I L L S  
Visual Design 

Wireframing 

Prototyping 

Affinity Mapping 

Market Research 

User Research 

User Testing 


